MEDIATED COMMUNICATION THEORY

Communication 419A					        	        Prof. Angela Paradise
Spring 2010							        Office Location: CM116
Course Meets: Wed. 2:30-5:00			                    Office Hrs.: Tues/Thurs 10:45-11:30; 
Meeting Room: College Center Rm. 107  	 			or by appt.
Email: aparadise@stonehill.edu                                                     Office Phone: (508) 565-1112

Course Description: 
This is an advanced capstone course designed for senior Communication students.  It aims to explore the theoretical foundations of media from a social scientific perspective.  This course emphasizes a systematic social scientific understanding of media institutions, processes, and effects, as well as the media’s relationship with individuals and society.  We will trace the development of media theories, evaluate, critique, and compare specific theories, and examine theoretical frameworks applied to mass communication research.  As this is your senior “capstone,” there is also a significant community-based learning (or “service learning”) component to this course in which you will be serving as media literacy mentors/facilitators at a local after-school program.  

Course Objectives:
  To understand the origins of mass communication theory;
  To become familiar with the main mass communication theories, their successes, limitations and 
    utility; also, to be able to compare and contrast a wide variety of theories;
  To improve your ability to critically evaluate reports of mass communication research;
  To recognize the relationship between theory and research and understand the role of each;
  To view mediated communication theories as frameworks for understanding, explaining, and 
    possibly predicting human behavior;
  To relate theories to your future professional field and be able to apply such theories;
  To gain insight into the study and practice of media literacy through research, reflection, and 
    fieldwork as part of a community-based learning capstone initiative. 

Required Readings:
We will be reading select journal articles and book chapters, which can be found through Stonehill Library’s COURSE RESERVES system.  The password to access these readings is “theory.”  Additional articles may be distributed to you during class.

Course Requirements and Policies:

1.) Attendance: Attendance is mandatory.  Everyone is expected to attend all classes and arrive on time, ready to participate.  Since this is a small class and given that we meet only 14 times throughout the semester, your attendance is crucial to your success in this course.  Frequent absences (in this case, more than one missed class) will result in a lower grade.   If you are absent, you are responsible for making up missed work; it is also your responsibility to find out what you missed by borrowing a classmate’s notes.  If you are not in class on a day when an assignment is due, it is your responsibility to make sure I receive your work before class to avoid a grade deduction. In the event that you are absent for a week or longer due to a serious medical problem or other issue, please contact Richard Grant of the Center for Academic Achievement (dgrant@stonehill.edu, Duffy 109).  He will then get in touch with your professors.  

2.) Reading: Please read all assigned material BEFORE you come to class and be sure to bring your printouts of the e-reserve readings to class.  Note: Material in the readings will be on the exams.  

3.) Assignment Deadlines: All assignments are due at the beginning of class on the date noted in the course schedule.  If your paper is not ready at that time, it is a late paper. Your ideas deserve the time required for careful organization, clarity, and revision, so plan ahead.  Late work is accepted up to one week after the due date; after that time I will not accept any papers.  Please note that all late papers will be marked down by one full letter grade (10 points); this policy is in fairness to your classmates/peers.   
4.) Plagiarism: Plagiarism or cheating will result in failure of the assignment.  All assignments must be your own original work and must be specifically written for this course; that is, written content from other courses will not be accepted.  You must accurately cite (using APA guidelines) any information or ideas that you derive from other sources. APA STYLE guidelines can be found at several places on the Internet.  One good site which offers several links is http://www.psychwww.com/resource/apacrib.htm       
5.) Lateness, Cell Phones, etc…: This class operates on the premise of respect---respect for you, your education, your peers, and your professor.  Therefore, please turn off all cell phones/pagers BEFORE entering class.  Also, you are expected to arrive on time as latecomers disturb the class.  

6.) Special Needs: It is Stonehill’s goal (and my own) to create classroom environments that are welcoming to all students.  Part of that goal means providing reasonable accommodations to students with disabilities when they need them.  If you require accommodations for this class, please contact the Center for Academic Achievement, located in Duffy 109, during the first two weeks of the semester.
                                                        
7.) Email:  Email is a great way to contact me if you have questions that require brief “yes” or “no” types of answers.  However, if you have questions that require detailed responses, seeing me during office hours is best.  Please do not e-mail me papers or assignments unless you get prior permission from me.

8.) Office Hours: I truly encourage you to take advantage of my office hours.  (If my scheduled hours don’t work for you, we will find time that works for both of our schedules!)  During office hours, we can review the concepts in the textbook, discuss your written assignments, or discuss other class-related issues. Or, feel free to come by if you just want to talk about your career path (or just about anything else for that matter—I’m happy to lend an ear!)











Overview of Graded Assignments:

Exams: 
There will be two exams.  Exams will cover lectures, readings, student presentations, and video clips discussed in class.  Exams may include MC, T/F, term IDs, short answer, and essay questions. 

Article Discussion Leader: 
Each of you will be responsible for leading a discussion on one of the research studies assigned to the class (as noted in the syllabus).  You will pick one article from the list provided, and then will lead a class discussion on the theoretical grounds and conclusions of the piece, as well as the limitations and your own suggestions.  During your turn as discussion leader, you are responsible for keeping the discussion going and encouraging all class members to participate. You are also responsible for creating a one-page handout to help guide your discussion of your article— think of these handouts as a way to help you and your classmates review the material for the mid-term and final exams.  This assignment is designed to encourage you to explore the material in greater depth, share your insights, and help us develop new insights of our own. * More detail to follow in assignment handout.

Media Literacy Article Critique: 
Class members will work in pairs on this assignment (will be adjusted for odd-numbered enrollment if necessary).  Each pair will be assigned a specific media literacy “effectiveness” study to review and critique.  Your critique should speak to the significance of the media literacy research endeavor, the theoretical framework employed, the methodology and findings of the study, and the overall implications.  In conducting your critique, you will evaluate the study as a whole, as well as the application of theory.   Also, you will be asked to present your critique with the class. 

Participation:
The extent to which you make active, consistent, and informed contributions to class discussions will be assessed.  You will not get full credit for your participation grade by simply showing up. Rather, you are required to come to each class meeting prepared and with a solid understanding of the reading material in order to be a strong contributor.  There are many ways to enhance your participation grade—for instance, by posing questions to classmates, by answering questions in class, by sharing a recent news story with the class, etc… Here’s how to estimate your participation grade:
 A-range participation is characterized by making insightful contributions in every class meeting.
 B-range participation—by making insightful contributions in most (@ 80%) class meetings.
 C-range participation—by making insightful contributions in some (@ 50-60%) of class meetings.
 D-range participation—by making infrequent contributions during the semester.

Capstone Project:
This semester our class will be partnering with Davis Commons (an after-school program in Brockton, MA) on a CBL initiative, “The Media Literacy Project.”  The program will involve our class, in small groups, visiting Davis Commons on a weekly basis to interact with students in the hopes of enhancing their media literacy skills.  Specifically, you will be talking with the Davis Commons students about their media habits, what they think of media messages, and how they perceive themselves and others being affected by those messages.  You will provide the students with information (via lesson plans and activities) on a variety of media topics. The capstone project itself centers on media literacy and the application of the very media theories we will be studying and discussing in class throughout the semester.  The project has several components—weekly visits to Davis Commons, lesson plan creation, media production, planning and execution of end-of-semester capstone event with Davis Commons, and written work (reflection and evaluation)—all which will be discussed in greater detail.

Grading Structure: 


Exam I								25%


Exam II							25%


Article Discussion Leader					10%


Article Critique						10%


Capstone Project						30%



Total:								100%



*Please note:  Absences (more than one missed class) and lack of regular participation will lower your final grade.























TENTATIVE COURSE SCHEDULE
*This schedule is subject to change at the discretion of the instructor.

	DATE
	COURSE TOPICS/ASSIGNMENT DUE DATES

	
Week 1: 
Wed., Jan. 20
	
Class Agenda:
 Introduction to Course and Overview of Syllabus 
 Homework for next Wednesday: Read Media Literacy and CBL articles 
   (Hobbs; Kubey; Soukup; Kaiser Family Foundation handout)


	
Week 2: 
Wed., Jan 27

	
UNIT 1—What is media literacy?  What is Community-Based Learning?  How do they connect to our Mediated Comm Theory class? 

Class Agenda:
 Discussion of media literacy and CBL; further discussion of the
   logistics of your CBL work at Davis Commons.
 Class visit by Corey Dolgon and Kate Rafey (tentatively scheduled) 
 Article Discussion Leader assignment discussed; selection of articles
 Homework for next Wednesday: Read Scharrer; Research lesson plan and 
   activity ideas for Davis Commons


	
Week 3
Wed., Feb. 3

	
Class Agenda:
 Site visit to Davis Commons during class time (tentatively scheduled)
 Brainstorm session re: lesson plan and activity ideas for Davis Commons
 Discussion of Scharrer article
 Homework for next Wednesday: Read Baran & Davis (Ch. 1 & 2)


	
Week 4
Wed., Feb. 10


	
UNIT 2: Defining theory; understanding Mass Comm theory, the eras of mass communication theory, media effects theories vs. cultural studies theories, etc…

**CBL GROUP VISITS TO DAVIS COMMONS WILL BEGIN THIS WEEK.**

Class Agenda:
 Discussion of “theory;” Why is theory important? How do theories develop 
   and change? What constitutes a “good” communication theory?  We will
   also discuss the eras of mass communication theory.
 Media Literacy Article Critique Paper will be assigned today.
 Homework for next Wednesday: Read “The Active Audience” (to be 
   distributed);  read Haridakis  & Hanson (E-RES)





	
Week 5
Wed., Feb. 17

	
UNIT 3: “Audience Theories” --Uses and Grats; Media Dependency Theory; Other “Active Audience” Theories

Class Agenda:
 Discussion of Uses and Grats Theory and Media Dependency Theory;      
   examination of similarities and differences; strengths and weaknesses 
 Article Discussion #1 (Haridakis & Hanson); Led by: _________________
 Homework for next Wednesday: Read Baran & Davis, p. 193-207; read 
   Bandura study; Carnagey et al. study (both on E-RES)


	
Week 6
Wed., Feb. 24

	
UNIT 4a: “Effects Theories”—Social Learning/Social Cognitive Theory, Priming Theory and Other Theories Applied to Media Violence

Class Agenda:
 Discussion of theories used to describe the influence of media violence on   
   individuals.
 Article Discussion #2 (Bandura); Led by: ________________________
 Article Discussion #3 (Carnagey et al.); Led by: ____________________
 Homework for next Wednesday: Review for EXAM #1 


	
Week 7
Wed., March 3

	
Class Agenda:
 EXAM #1



	
Week 8
Wed., March 10
	

NO CLASS: SPRING BREAK

 Homework for after Spring Break: Continue working on Media Literacy 
   Article Critique; Read Carpentier et al.; Eyal & Kunkel (both on E-RES)



	
Week 9
Wed., March 17
	
UNIT 4b: Theories Typically Applied to Sexual Media Content

Class Agenda:
 Discussion of theories used to describe the influence of sexual media 
   content on individuals.
 Article Discussion #4 (Carpentier et al.); Led by: _____________________
 Article Discussion #5 (Eyal & Kunkel); Led by: _____________________
 Homework for next Wednesday: Read Baran & Davis (pp. 330-337); 
   Hammermeister et al. (on E-RES) and complete your Media Literacy 
   Article Critique Paper (due on 3/24)


	
Week 10
Wed., March 24


	
UNIT 4c: Cultivation Theory—What is cultivation analysis?  What are the strengths and weaknesses of this theoretical framework?  Is this theory relevant in today’s media landscape?

Class Agenda:
 Discussion of Cultivation Theory; viewing of “Electronic Storyteller” 
 Article Discussion #6 (Hammermeister et al.); Led by: _______________
 ML Article Critique Papers DUE; be prepared to discuss papers in class.
 Homework for next Wednesday: Read handouts (to be distributed); 
   Scharrer & Leone article (E-RES); Te’eni-Harari et al. (E-RES)


	
Week 11
Wed., March 31


	
UNIT 4d: Third Person Effect and ELM

Class Agenda: 
 Discussion of Third Person Effect Theory and ELM
 Article Discussion #7 (Scharrer & Leone); Led by: _______________
 Article Discussion #8 (Te’eni-Harari); Led by: _______________
 Homework for next Wednesday: Read Metzger article (E-RES)


	
Week 12
Wed., April 7

	
UNIT 5: Media Effects Theories in the New Media Landscape 

Class Agenda:
 Class Discussion: Do theories such as Agenda Setting, Cultivation, Social 
   Cognitive Theory, etc... “work” in the new media landscape?  Are new 
   theories needed, or can existing theories be modified?  
 Homework for next Wednesday: Prepare for Exam #2


	
Week 13
Wed., April 14

	
Class Agenda:
 EXAM #2


	
Week 14
Wed., April 21

	
NO CLASS: ACADEMIC DEVELOPMENT DAY
 Homework for next Wednesday: Capstone-related (TBA)


	
Week 15
Wed., April 28

	
CAPSTONE-RELATED (TBA)

	
Week 16
Wed., May 5

	
 Last day of class; course wrap-up

(**END-OF-THE-SEMESTER EVENT WITH DAVIS COMMONS TO BE HELD EITHER THIS WEEK OR FOLLOWING WEEK…TBD)
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